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Transition to smart-parking not always easy

“People don’t have 

out an app.”



Downtown embraces traditional safety 
ambassador approach 
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Homelessness also a problem

Mix of downtown tenants creates trash challenges
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Garbage means rats

When marketing downtown as a destination, 
avoid these common mistakes
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Rules for branding your downtown
As you pitch your downtown to visitors, you should be 

sure all marketing materials follow these rules, says Roger 
Brooks of Destination Development Association:

“Something for everyone” is 
not a unique pitch.

Madison Avenue uses 
this tactic to perfection, and you should follow suit.

Simply listing 
names of attractions does nothing to make you 
stand out.

 Use imagery that is dramatic and 
enticing.
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City uses ARPA funds to restore 
historic buildings
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As natural disasters continue, leaders 
search for solutions 
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Test run with pavement-cooling coating 
shows promise

City’s wage tax hampers post-pandemic rebound



10

Two-parking-space parklet still going 
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Creating a quiet zone 
Community leaders in Pine 

number of people living down-
town. One major deterrent is 
noise. Trains passing through the 
city sound their horns at several 
downtown railroad crossings. A 
newly formed exploratory com-
mittee will consider alternatives 
to horns such crossing gates and 
raised crossings, as well as costs 
and funding sources to create a 
downtown quiet zone.

 The City of Clinton, IA, is further 
along in its work to create a quiet 
zone downtown. A news release 
from the city notes that it has 
taken four years of work with the 

Department of Transportation, and 
the Federal Highway Administration 
to establish a quiet zone.

 The city invested nearly $2 
million in the project for removal 
of three crossings and upgraded 
safety improvements at all other 
public crossings. The Iowa DOT, 

Federal Highway Administra-
tion contributed approximately 
$500,000 in grant money for 
the crossing improvements. A 
second phase of the project is 
scheduled for completion in 
the spring of 2024. 

Oktoberfest is  
for everyone

Ruby the dachshund took 
-

ning of the Wieners at the 2023 
Oktoberfest Zinzinnati in down-
town Cincinnati, OH, proving 

that Oktoberfest is about more 
than beers, brats, and Bavarian 
music. 

At Woosterfest in downtown 
Wooster, OH, racing is also a 
highlight at the annual October-
fest celebration. Teams of two 
compete in the popular Beer Stein 
Race. The goal is to navigate an 
obstacle course while carrying 
steins of beer. The team to get 

is the winner. The event attracts 
thousands from throughout 
northeast Ohio. In addition to 
the Beer Stein Race the festivities 
include free entertainment, food 
vendors, bier and winegarten, and 
activities for all ages.

And in Fort Worth, TX, the 
Oktoberfest Run Und Ride takes 
participants through the city for 
a 10k run, a 5k run, and an urban 
bike ride. All participants receive 
access to Fort Worth’s Oktoberfest 
events featuring rides, live music, 
entertainment, shopping, games, 
food and beer.

Idea Exchange Downtown 
Idea Exchange

Please start/renew my one-year 
subscription to Downtown Idea  
Exchange for $246.

NAME
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FIRM/ORGANIZATION

ADDRESS

CITY STATE ZIP

PHONE

EMAIL                       N15

MAIL:  36 Midvale Road, Suite 2E 
 Mountain Lakes, NJ 07046
FAX:  (973) 402-6056
PHONE:  (973) 265-2300
EMAIL:  info@DowntownDevelopment.com

Subscription Order Form:
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Incubator adds  
holiday pop-up

A popular business incubation 
program is expanding for the winter 
holidays. The Downtown Sacra-
mento [CA] Partnership’s Calling 
All Dreamers program is now in its 
10th year. The program mentors 
entrepreneurs as they compete for 
a chance to open a downtown store-
front and earn a business start-up 
package valued at $100,000. To 
date a total of 15 businesses have 
opened through the program. The 
partnership notes that several 
quickly became “signature small 
businesses” downtown.

New for 2023, the partnership 
is adding a holiday pop-up store to 
the program. The 11 entrepreneurs 
taking part in this year’s competi-
tion will all have the opportunity 
to showcase their products inside 
donated storefront space in a prime 
downtown location. 

Uncared for spaces lead to 
safety concerns

Surface parking lots in Edmon-
ton, Alberta Canada, have come 
under attack as the Downtown 
Edmonton Community League seeks 
to improve downtown safety. 

“These unmaintained surface 
parking lots really make large 
swaths of our downtown neigh-
borhoods unattractive” League 
president Cheryl Probert tells CBC 
Canada. “So you couple that with 
real and perceived social and safety 
concerns, and really, it’s not enticing 
people to be out and about at street 
level.”

banned
During the COVID-19 Pan-

demic, Ventura, CA, temporarily 

project met with success and has 
been extended until 2024 when 
a decision will be made on the 
feasibility of a permanent street 
closure. For now, the ban on cars 
and trucks has been extended 
to cover skateboards, bicycles, 

ebikes, and scooters. 
As various forms of “wheeled 

transportation” have increased 
in popularity, so has concern for 
public safety due to “high-speed 
riding in the area,” police Chief 
Darin Schindler said in a statement.

To remind riders of the new 
rules, the Ventura Police Depart-
ment and Downtown Ventura 
Partners have installed signs that 
say: “Pedestrian Area Walk Your 
Wheels.”

ambassadors are patrolling downtown Louisville, KY. In September, Lou-
isville Downtown Partnership doubled the number of ambassadors from 
18 to 36. Ambassadors are involved in cleaning projects, regular check-ins 
with businesses and property owners, hospitality services, and escorting 
people within the downtown.

“It is critical for the health of the entire community that Downtown 
upholds the highest standard for safety,” said Rebecca Fleischaker, 
executive director of LDP in a statement. “With only 4 percent of all crime 
reported in Louisville Metro occurring in downtown, perception of safety 
is out of balance with reality, and the expanded ambassador program 
will help enhance 
the experience of 
downtown visitors, 
workers, and resi-
dents.”

The additional 
costs are funded by 
Louisville Tourism, 
Humana Inc., and 
Louisville Metro 
Government.

Idea Exchange 
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